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WHAT IS SYLVESTER MANOR’S MISSION?
To cultivate, preserve, and share these lands, buildings, and stories — inviting new thought about the 
importance of food, culture and place in our daily lives. 

WHO OWNS SYLVESTER MANOR?
Until just a few years ago, Sylvester Manor and 240 acres of land were privately owned by  
the descendants of Shelter Island’s original European settler, Nathaniel Sylvester. In an  
unprecedented gift to the community, Eben Fiske Ostby, 10th generation Sylvester descendant, 
donated 225 acres of land and its historic structures to our nonprofit farm. As of June 2014, the non-
profit Sylvester Manor Educational Farm owns the 1737 Manor House and grounds, the historic barns 
and 1810 Windmill, as well as the fields, forests and wetlands surrounding Shelter Island’s Colonial 
homestead. 

WHAT DOES SYLVESTER MANOR OFFER THE COMMUNITY? 
Sylvester Manor offers a wide variety of year-round programming that includes concerts by world-
renowned musicians; outdoor performances of Shakespeare; Summer Youth Programs for children 
ages 3-7; tours of our historic 1737 Manor house; field trips for local schools; a thriving farm that offers 
a 22-week CSA (Community-Supported Agricultural program) and supplies produce to the Shelter Island 
School and Senior Nutritional Program. A farmstand and new “Gatehouse” shop offer local produce 
and artisanal products, and much more. 

INTERESTING FACTS

About 
Sylvester Manor Educational Farm

b	Over 10,000 historic records from 
Sylvester Manor are being archived at 
Fales Library at New York University 
dating from its mid-17th century 
European settlement to the late 20th 
century.

b	In 2012, 83.5 acres of our farm 
and woodlands were permanently 
protected for agricultural use and well 
over 100 acres have been protected 
from development.  This contributes 
significantly to Shelter Island’s open 
space initiative and the preservation of 
the island’s sole aquifer source.

b In September 2016 Sylvester Manor broke 
ground on Suffolk County’s first non-proprietary 
constructed wetland alternative onsite wastewater 
treatment system, reducing nitrogen in our water 
up to 90%.

b	The photography collection at Sylvester Manor 
dating back to 1840 includes all forms of 
photography from Daguerreotypes, Tintypes and 
Cabinet Card portraits to the earliest forms of color 
photography using the Paget Plate process and 
Autochromes. The history of the Manor house, its 
rooms and grounds, as well as a visual history of the 
family and their acquaintances are represented in 
the photographs housed in the Manor’s collection.





MANOR PRESENTING SPONSOR ($20,000):
	 b One Boxwood Table for 10
	 b 4 complimentary tickets to each of our Summer Creekside Concerts 
	 b 6 complimentary tickets to Shakespeare at the Manor 
	 b Full-page premium color ad in our 2017 Sylvester Manor Program 
	 b VIP Private Tour for up to 6 guests: Farm, Grounds, Manor (attic-to-cellar), 
  followed by a formal tea in the Manor Dining Room
	 b Company name and logo on the Sylvester Manor website
Farm to Table Dinner Brand Presence Includes:
	 b Company logo on event invitation as Presenting Sponsor
	 b Pre-event publicity, credited as Presenting Sponsor in press release, email blasts,  
  promotions with media partners, advertising, and printed materials at event
	 b Email to Sylvester Manor blast list with company logo

FARM SPONSOR ($10,000):
	 b 4 Copper Beech Tickets
	 b 4 complimentary tickets to our Summer Creekside Concert Series  
	 b Full-page premium color ad in our 2017 Sylvester Manor Program 
	 b Company name listed on the Sylvester Manor website
Farm to Table Dinner Brand Presence Includes:
	 b Company name on event invitation as Farm Sponsor
	 b Pre-event publicity, credited as Farm Sponsor in press release, email blasts,   
  promotions with media partners, advertising, and printed materials at event

GARDEN SPONSOR ($5,000):
	 b 2 Gate Post Tickets
	 b Half-page premium color ad in our 2017 Sylvester Manor Program  
	 b Company name listed on the Sylvester Manor website
Farm to Table Dinner Brand Presence Includes:
	 b Company name on event invitation as Garden Sponsor
	 b Pre-event publicity, credited as Garden Sponsor in press release, email blasts,   
  promotions with media partners, advertising, and printed materials at event

CORPORATE PARTNER ($2,500):
	 b Quarter-page premium color ad in our 2017 Sylvester Manor Program
	 b Company name on event invitation as Corporate Partner 
	 b Pre-event publicity, credited as Corporate Partner in press release, email blasts,   
  promotions with media partners, advertising, and printed materials at event

Corporate 
Sponsorship Opportunities

For sponsorship inquiries, please contact:
Courtney Wingate • Director of Development • 631-749-0626 • cwingate@sylvestermanor.org





Sylvester Manor  
Educational Farm Annual Fund

When you make a gift to Sylvester Manor Educational Farm, your contribution 
will be put to work immediately. Gifts to our annual fund provide critical 
unrestricted support that enables us to apportion funding where the need is 
greatest throughout the year. The majority of Annual Fund dollars are used 
for operational costs of our non-profit.  We remain dedicated to building our 
programming offerings, preserving our historic Manor House and maintaining 
our gardens, outbuildings and farmland. Your generosity allows us to bring life 
to the same lands that were cherished by Nathaniel Sylvester 365 years ago. 
Now this unique place – the most intact northern plantation remnant – is run 
for the benefit of the community.   

WHY BECOME A SPONSOR?

b Our Annual Farm to Table Dinner attracts 300+ attendees to our historic 
core who are prominent in business, food, the arts and preservation, as 
well as cultural leaders from around the world. 

b Number of People Exposed to your Brand: Our Sylvester Manor 
mailing list continues to expand exponentially each year with our current 
communications reaching nearly 4,000 individuals and organizations. 

b Analytics have proven that our blast email open rates are Average to Above 
Average when compared to other similar organizations nationwide. 

b As our non-profit organization continues to grow, along with visitors to our 
site, so does our Social Media engagement! We are active on Facebook, 
Instagram and Twitter. 

www.sylvestermanor.org




